
The public interest of providing an opportunity for women to participate in spectrum-

based services was recognized by Congress in Section 3090) of the Omnibus Budget

Reconciliation Act of 1993 (the "Budget Act") and in the legislative history to the Cable

Television Consumer Protection and Competition Act of 1992 (the "1992 Cable Act,,).s9 In

the Budget Act, Congress directed the Commission to develop competitive bidding rules that

promote "economic opportunity and competition and ensure that new and innovative

technologies are readily accessible to the American people by avoiding excessive

concentration of licenses and by disseminating licenses among a wide variety of applicants,

including small businesses, rural telephone companies, and businesses owned by minorities

and women. ,,60 In the House Report on the 1992 Cable Act, the Energy and Commerce

Committee noted:

"The Courts and the Commission have consistently recognized the
increasing amount of programming designed to address the needs and interests
of minorities and women is fundamentally related to the number of minority
and women employees in the upper level positions within media companies. In
addition, the Committee recognizes that a strong EEO policy is necessary to
assure sufficient numbers of minorities and women gain professional and
management level experience within the television industry, and thus that
significant numbers ofminorities and women obtain the background and
training to take advantage ofexisting and future television broadcasting
ownership opportunities. . . . The Committee notes that women and minorities
are still significantly under-represented as employees and owners in the
industry. ,,61

Additional case law further supports the conclusion that promoting economic

opportunity for women is an important governmental interest. According to the U.S. Supreme

S9 47 U.S.C. §3090).

60 47 U.S.C. § 3090) (emphasis added).

61 H.R. Report No. 102-628, 102d Cong., 2d Sess., at 144 (1992) (emphasis added).
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Court, "[r]eduction in the disparity in economic condition between men and women caused by

the long history of discrimination against women has been recognized as such an important

governmental objective." Califano v. Webster, 430 U.S. 313, 317 (1977). See also

Associated General Contractors v. City and County ofSan Francisco, 813 F.2d 922

(9th Cir. 1987) (remedying disadvantages women face in the marketplace is an important

governmental interest); Coral Construction Co. v. King County, 941 F.2d 910, 932

(9th Cir. 1991) (the county "has a legitimate and important interest in remedying the many

disadvantages that confront women business owners").

v. THERE IS AN IMPORTANT AND LEGITIMATE
GOVERNMENT INTEREST IN PROMOTING VIEWPOINT
DIVERSITY THROUGH DIVERSE MASS MEDIA OWNERSillP

The Commission's goal of ensuring a diversity of viewpoints in broadcast media

provides a second and independent basis for the adoption of incentives for increasing female

ownership. As acknowledged by the Commission in the Notice, the D.C. Circuit's decision in

Lamprecht v. FCC2 requires that the Commission develop a strong record demonstrating

that female ownership promotes viewpoint diversity. The decision by the Court in Lamprecht,

however, does not prohibit the adoption of policies to promote female ownership of mass

media facilities provided that a nexus between ownership and viewpoint diversity can be

established. Evidence demonstrating the differing choices that women make on issues and in

viewpoint is provided in the comments filed by the Citizens Communications Center Project

in this docket. The research and analysis presented by the Citizens Communications Center

Project demonstrate that a nexus does exist between female ownership and viewpoint

62 958 F.2d 382, 395 (D.C. Cir. 1992).
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diversity. AWRT also has asked the Commission and NTIA to study the nexus between

female ownership and broadcast diversity in a study on female ownership.63

The Citizens Communications Center Project also appropriately demonstrates in its

comments that the Court in Lamprecht was overly narrow in its analysis by citing as the

appropriate nexus a nexus between women ownership and "women's programming". The

appropriate analysis lies in a broader definition of viewpoint diversity as the diversity of

perspectives and experiences rather than programming that can be identified and labeled as

gender specific programming. In addition, as demonstrated in Section III.C.2.above, women

owners must often sacrifice their programming dreams to obtain the financing necessary to

even acquire broadcast licenses.

VI. THE COMMISSION SHOULD ADOPT AN INCUBATOR PROGRAM
AND EXTEND THE RELAXED OWNERSIDP RULES
RECENTLY APPLIED TO MINORITIES TO WOMEN

A. AWRT Supports the Adoption of an Incubator Proeram

AWRT supports the adoption of an incubator program that would apply to women and

minority operators. AWRT agrees that an incubator program will help bridge the gap that

currently separates women entrepreneurs from the financing and industry expertise required to

acquire mass media facilities. For the incubator program to achieve its goal of increasing

female and minority ownership of broadcast stations, the program must be sufficiently flexible

to permit both the incubator and the incubated station to benefit. The Commission's proposal

to permit a broadcast owner to exceed the national ownership limits provides a direct and

significant incentive for owners to incubate women owned stations. The requirements for

63 See Exhibit 1.
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incubation must be general enough to permit the parties to negotiate a successful arrangement

and so as not to dilute the incentive for the creation of incubator programs. Every restriction

will be weighed by group station owners in deciding whether to establish an incubator

program.

AWRT urges the Commission to adopt an incubator program for all mass media

services, including cable television and MMDS with the following broad guidelines:

(1) The incubator program should apply to women and minorities but not
small businesses.

(2) Group owners should be able to acquire one additional station or system
beyond the national ownership limits for every four women or minority
owned stations or systems incubated. AWRT proposes a four rather
than two station incubation requirement as a means to ensure the group
owner's commitment to female owned and minority owned stations. In
addition, AWRT believes that this higher number rather than a test of
comparable value will best serve to increase female ownership.

(3) Group owners should only be able to acquire up to three additional
stations or systems through the incubator program.64

(4) The FCC should not impose a minimum period for the incubator
program. Imposition of a one-year period could chill use of the
program by group station owners given the speed with which broadcast
stations and cable stations are acquired and the associated cost of delay.
AWRT endorses the requirement proposed by the Commission that
would require the incubated facility to have purchased the facility and
become operational subject to a one-year holding requirement on the
part of the incubated owner.

(5) The incubator program established by the group owner should include
each of the three elements identified by the Commission in the Notice:
(1) financial; (2) operational; and (3) training assistance. The greatest
weight should be placed on financial assistance as a means of assisting

64 If the program proves successful and several group stations reach the maximum
number of additional stations acquired, the FCC could evaluate whether the program has
achieved its goal and can be eliminated or should be extended.
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women to overcome the barriers they face in raising capital. The
amount of financial assistance could be calculated as a percentage of the
purchase price of the additional station by the incubator and divided
among the four incubated stations. Alternatively, the incubator could be
required to provide or assist the female or minority station owners in
acquiring a minimum of 50% of the capital required to purchase the
incubated stations.

AWRT urges the Commission not to modify the local ownership limits as part of the

incubator program and not to require that the stations purchased be within five markets of the

incubated facility's market. The market opportunities best suited for the group station owner

and the incubated stations will depend on the attributes of each owner. Group station owners

seeking to acquire stations in large markets may not be able to find a sufficient number of

stations to incubate in markets within the range specified by the Commission. By contrast,

the group station owner may be able to more readily identify four women and minority owned

businesses seeking to acquire stations at different market levels. To achieve the goal of

increasing female ownership the focus should be on ownership of stations and systems not

particular markets. The Commission should monitor the trend in station ownership acquired

through an incubator program, however, to ensure that women and minorities are not directed

by group station owners to smaller markets.

B. The Attribution Rules Should Be Relaxed for Women-Owned Businesses

AWRT supports the relaxation of the attribution rules at the national level as a means

to promote investment in women-owned companies seeking to acquire mass media facilities.

Specifically, AWRT supports adoption of the attribution rules that parallel the rules applied to

women-owned companies bidding for PCS licenses in the entrepreneurs' block. These rules

require that women hold 50.1% of the voting stock in corporations and all of the general

- 25 -



partnership interests in partnership structures. By requiring voting and management control to

be held by women, these rules ensure that women will retain control over the mass media

facilities. At the same time the competitive bidding rules recognize the harsh reality that

women face in raising capital. Until capital is more accessible to women and women have

acquired more economic strength, a minimum 15% equity stake will give women significant

flexibility to obtain the capital necessary to purchase mass media facilities.

AWRT endorses the Commission's proposal to ensure that female and minority owners

actually control the licensee. This can be achieved by requiring that women and/or minorities

certify that they will have de facto control of the licensed company and that the investors

taking advantage of the exception do not exercise control over day-to-day operation of the

broadcast station or cable system. AWRT urges the Commission to subject stations with

investors benefitting from these rules to scrutiny and audits for continued compliance with the

Commission's rules.

C. The Commission Should Extend The
Ownership Limits for Minorities to Include Women

Based on the low level of women-ownership in the radio industry, AWRT urges the

Commission to extend its recently revised national radio ownership limit rules for minorities

to women.6S Last year, the Commission revised its national radio ownership rules to permit

non-minority owners to hold non-controlling interests in five stations above the national caps

provided that the additional stations are controlled by minorities. In addition, the minority

national cap was expanded to permit a minority owner to own 25 AM and 25 FM stations -- ,

6S AWRT takes no position on the issues raised by the Commission in a separate
proceeding regarding general modification of the ownership limits.
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five stations in excess of national ownership limits. Similar policies are warranted for

women. As demonstrated in Sections Ii and III above, women encounter the same barriers

that minorities face in acquiring radio stations. Although women compose 51% of the

population in 1990, the latest available data indicates that women owned only 3.8% of the

radio stations in the United States. Parallel extension of the national radio ownership caps for

non-controlling investments in women-owned stations would further promote investment in

women-owned stations a pre-condition to increase broadcast ownership by women. Similarly,

the national ownership caps for television and radio should be adopted for women as they

currently apply and are proposed for minorities.
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VII. CONCLUSION

Based on the strong data documenting the barriers to capital that women face in

entering the mass media industry and the diversity of viewpoint they bring to media, AWRT

urges the Commission to:

(1) adopt an incubator program to facilitate incubation of women-owned
companies;

(2) relax the attribution rules to be consistent with the Commission's
competitive bidding rules for women-owned companies bidding for PCS
licenses;

(3) extend the ownership cap limits for attributable investments in minority
owned stations and for minority-owned stations to women;

(4) conduct a study on current level of female ownership of mass media
facilities; and

(5) amend the Annual Ownership Report Form 323 to collect information
on the gender and race of the licensees.

Respectfully submitted,
AMERICAN WOMEN IN RADIO

AND TELEVISION, INC.

~L-h_~__
S~cer
Vice President, Government Relations
American Women In Radio and Television, Inc.
c/o Swidler & Berlin, Chartered
3000 K Street, N.W., Suite 300
Washington, D.C. 20007
(202) 424-7798

Dated: May 17, 1995
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merican women in
radio and television inc.
1650 Tysons BouleY.rd, Suite 200, Mel..", Virginia 22102 (703) 508-~ Fax (703) 506-3266

May 2, 1995

By HANp pELIVERy

The Honorable Reed E. Hundt
Chairman
Federal Communications Commission
1919 M Street, N.W.
Room 814
Washington, D.C. 20554

The Honorable Larry Irving
Assistant Secretary for Communications & Information
National Telecommunications and Information Administration
14th and Constitution Avenue, N.W.
Room 4898
Washington, D.C. 20230

Re: Request for Study on Level of Female Ownership
of Communicatjons Cgmpaoj_

Dear Chairman Hundt and Assistant Secretary Irving:

On behalf of American Women in Radio" Television, Inc. ("AWRT"), I am
writing to formally request that the Federal Communications Commission and the
National Telecommunications and Information Administration undertake a study on
female ownership of communications companies and baniers women may face in
obtaining ownership positions.

As a 5IrOnI advocate for Promotinl ownership of ~ieationsestablishments
by women, AWRT has ....-rched the availability of data on female ownenhip of
communications compani. and determined that the data is outdated and insufficient
Currently, NTIA collects data on minority ownership of radio and television stations but
does not collect data on female ownership. In addition, NTIA's rec81tly released report,
"Capital Formation and Investment in Minority Business Enterprises in the
Telecommunications Industries," documents the baniers minorities face in accessinl the
capital required to acquire communications properties. A similar study reprdinl the
barriers faced by women is clearly warranted.
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The Honorable Reed E. Hundt
The Honorable Larry Irving
May 2, 1995
Page 2

The FCC currently does not collect data on the gender or race of broadcast and
television licensees. However, the FCC does have policies that provide incentives to
increase minority ownership of mass media and cable stations. No such incentives exist
for female ownership although the FCC currently is considering the need for the
adoption of such incentives for women in a pending rulemaking.

The collection of data and a comprehensive study of the level of female
ownership of communications establishments is important to the formulation of
appropriate policies and programs for women by the FCC and NTIA. Only with the facts
in hand can appropriate federal policies be developed.

AWRT requests that FCC and NTIA undertake a study of the level of female
ownership that would include in its scope the issues addressed for minorities in the NTIA
report on barriers to capital and the following eight areas:

1. Definition of the communications industry. What is included (what
Standard Industrial Classification Codes), i.e., broadcast, radio,
cable, wireless cable, and telecommunications.

2. Historical growth of the communications industry in relation to
growth of industry generally.

3. Historical employment srowth by gender in the communications
industry vs. industry as a whole.

4. Historical business ownership growth of women in the
communications industry vs. industry as a whole.

5. Detailed anaIyIis of the communications industry with special
empIwis on the role of women in the industry using the historical
d-. pIheNd above and other contemporary fac:&QIS (i.e., special
c:Iw1IaIrillicl cI the industry).

6. General requirements for entry into the industry, i.e., capital
requirements, ownership experience, etc.

7. Barriers to capital and all other institutional factors that neptively
affect women's participation in the industry (for example, financing
terms, equity investments, capital intensive nature of the industry,
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The Honorable Reed E. Hundt
The Honorable Larry Irving
May 2, 1995
Page 3

discrimination against women, etc.).

8. Empirical study of the nexus between women's ownership of mass
media facilities and content diversity (programming - at least news,
public affairs, and editorial content and if a nexus can be established
entertainment) and diversity of workforce (i.e., hiring and
advancement), communications access and products targeted
towards women.

In addition, to assist in the collection of data, AWRT requests that as soon as possible the
FCC require all radio and television station owners to submit a revised Ownership
Form 323 that would identify the gender and race of the licensee and thereafter require
the submission of this information with Form 323 on an annual basis. While the form
change will require approval by the Office of Management and Budget, such a change.
can be expedited pursuant to 5 C.F.R. § 1320.18. In 1988, the FCC expeditiously
approved a similar form change when the FCC required a one-time collection of
information report to collect data on minority and women ownership of television and
broadcast stations.

AWRT looks forward to working with the FCC and NTIA in developing
appropriate programs and policies for ownership of communications facilities by women.
Should you want to discuss our request in further detail, please call me at
(202) 424-7798.

Sincerely,

S~L.~
Shelley L. Spencer

cc: Anthony Will iams
Cathy J.K. Sandoval
Tatia Williams
Linda Tremere (President, AWRn
Terri Dickerson (Executive Director, AWRn
Ilene Penn (Institute for Public Representation)
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SUMMARY OF FINDINGS

W()I'n8Oo(MIned firms increased 57.5 percent frOm 2,612,621
in 1982 to 4,114,787 in 1987. Receipts Increased 183
percent from 598.3 billion to 5278.1 billion. At least part of
the increase can be attributed to a change in IRS regula
tions which gave tax advantages to business firms filing as
subchapter S corporations. Many firms changed their form
of ownership from partnerships and other kinds of corpo
rations to subchapter S corporations for the tax benefits.
This resulted in artificial increases in total women-owned
firms as well as women-owned subchapter 5 corporations
because other corporations are not Included in this survey
universe.

see table A for a comparison of the increase for
women-owned firms and for all U.S. firms.

Table B. Ten La~stMajor Industry Group. In
Receipts for Women-Owned Flnri8: 1••7

SIC AeceIp

code MIljor IrGIItry group FIrms (rftllit
("","*,-r) dollar

51 Wholesale trade-ni:lndlnt
~ ........................ 3851. 2. OC

59 M.cet~~...•..•......• ~6353 21 11
55 Automotive deale... and MNIce

Itatiorw ..•••..........•....... ZO~2 202:
73 SuI.....Meel ..•...........• no.~ 18 8~
60 Wholeaale trade-dunlbIe gooda••• 42888 187!
~ Food~...••.....•.•.....••. "'. 1••;
58 Eatil:'g and drtnking ............ 108C8 1.. 1t
65 R.....tate ..................... 335 ..29 12 &-
72 PerIonaJ IefViCeI ............... 561895 1021
10 HRIth eeMCl8I ................. 235 318 18

GEOGRAPHIC CHARACTERISTICS

Table A. Percent Incre.se by Lega' Form of OrganI
zation for Women~nedFirms Compared
to All U.S. Firms: 1982 to 1987

In 1987 the majority of women-owned firms were con·
centrated in the service industries. These industries accoooted
for 55.. 1 percent of all women-owned firms but only 22
percent of gross receipts. The next largest concentration
of women-owned firms was in retail trade with 19.4 percent
of the firms and 30.7 percent of the receipts.

The 10 industry groups accounting for the largest dollar
yolume of receipts for women-owned firms in 1987 are
summarized in table B.

Percent Increase

Texas in number of firms (284,912) but was second
receipts with $30 btllion. New York accounted for E
percent of all women-owned finns but 10.8 perc.nt of th.
receipts.

Table C shows the 10 metropolitan ltatistical are
(USA'I) with the largest number of women-owned ftrr
and compares the firms and receipts In these MSA's w
the number in their respective States. These '0 MSJ
account for 20 percent of the total number of wome
owned firms in the United States and 25 percent of t
gross receipts.

LEGAL FORM OF ORGANIZATION
The maioritY of womefH)Wned finns operated as In

vidual proprietorships in 1987 (3,722,544 or 90.5 perce
down from 91.5 percent in 1982). This group accounted
29 percent of gross receipts compared to 49.7 percenl

1982. Of the total number of firms, 155,760 or 3.8 perc«
were partnerships, accounting for 10.5 percent of gre
receipts. Partnerships accounted for 5.1 percent of 1

women-owned firms and 19.9 percent of gross receipt!
1982. Subchapter S corporations accounted for only
percent of the total number of firms but 60.5 percen1
gross receipts. This is up from 3.4 percent of the firms I

30.4 percent of gross Atceipts in 1982. (See the 1
paragraph of the Summary of Findings.)

28.0
10."

108.4
4.1

AI, U.S.
firms

55.8
t6.1

165.5
(NA)

Women
owned

firms

Legal fann ot organlzlltion

Indlvidual proprietorships .
P~sh~s .
SubChaPter S corporIItlons .
Other corporations . .

INDUSTRY CHARACTERISTICS

Califomia had the largest number of firms (559,821) and
receipts ($31 billion), accounting for 13.6 percent of all
women-owned firms and 11.2 percent of their receipts.
Texas had the second largest number of firms (298,138)
but ranked sixth in receipts with $13.4 billion, accounting
for 7.2 percent of all women-owned firms but only 4.8
percent of their receipts. New York was 8HghUy behind

SIZE OF FIRM
Women-owned firms with paid emplQYMS accour

tor 15 percent of the total number of firms and 80.5 perc
¢ gross receipts. There were 2.937 firms with 100 emr:
ees or more which accounted for 553 billion In gl
r.cetpts (19.2 percent of the total receipts of empl'
firms).
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Table C. Comparison of Women-Owned Firma In 10 Largest Metropolitan Statistical Are.s WIth Women-Owned
Firms In State: 1887

(For definItiOn of MSA'..... appendbt Bt

Pwcent MSA 10 State
MSA FInM ReceIpts State Firma AecelpIs

(runber) ($1,000) (nurnt.) ($1,000) Firms Receipts

Los Ang.....Long BNctl, CA PMSA .. 162 417 10 n5 455 california ......•••......•..••.•• 55e 821 31028855 It 35
New yurt. NY PMSA ..••............ 136 20Q 17314335 New yurt...............•.•..••. 284112 219&820 48 58
Ch/CagO. IL PMSA . ~ .............................. 88424 9195448 JIIincI........................... 177 057 13184 278 61 Ie
W••hington. l)C..MD-VA MSA..••.•.•• 787<W .940165 Diatrict of~ .••. '" ••••• , • (X) (X) (X) (Xl
PhiIa~ PA·NJ PMSA .•.....•.•• 88032 6 74B lOB Pennsylv8nla.....••..••......•.• 167. 1S 331231 41 51

Houston. TX PMSA.................. 59866 21552715 Texas •.•..•.•••••.....•.••••••• 288 ,. 13384158 20 20
Bolton. MA PMSA .................. 58 Sl75 7 ~4 694~~....•.•••..•..•..• 111 376 11 139 810 53 ee
Delran. MI PMSA.................... sen1 4182 607 Mic:hlgan ....................... 133 t58 7188 112 <W 13
Dallas. TX PMSA.•...•.....•...••... 55452 2721 888 Texas .•.•......•••.••••...•. '" 288 ,. 13384158 19 20
Anaheim-Santa Ana. CA PMSA ....... $4 367 3266 368 ClIIifornla ....................... 59821 31028855 10 11

Table O. Comparison of Women-owned Firma In 10 urgest Countle. With Women-Owned Firms In State: 1187

Pw'cent county to State
County Firms Receipts S1ata Firma AecelpIa

(number) (11,000) (number) (11,000) AmI AeoaIpta

Los Angeles. CA .... '" ........... 162 417 10775455 california ...•.....•••..••....••. 559821 31026855 28 35
Cook. Il. ... ........ • 0 ••• "4'" .... 70822 7611707 tIIinois •..••.......•.••••••••••.• 177 057 13184 278 40 55
Orwlge. CA. ................................ ~ 54 367 3266368 california ....................... 559821 31026855 10 11
New York, NY ~ .. ~ ............... 54186 8914477 New yurt...•................... 284 912 29 889 920 18 30
Harris. TX .. .................... 52 474 2420 478 Texas ..••.•..•.......••..•..•.• 29B 138 13384958 18 18

SanDi•• CA ................... 41450 2201 124 ClIIlfornia .........•...••.••.•••• 559821 31028855 8 7
Dallas.TX . ••••••••• • 0 •••••••••• 40338 2226982 Texas ................•.•••••.•• 29B138 13 ... 158 14 17
Maricopa, AZ .................... 37407 1900 336 Atttona ...............•......... 10587 2810 8M fS2 85
King. WA ........................ 35267 1652997 Washington .............•..••••. 90 285 4889046 3t 35
Dade. FL ........................ 32931 2953640 Aorida ...•.......•.........•.•. 221361 16828094 15 111
Santa Clara, CA .................. 31082 1399 "70 CItlIfOlTlia ...••••.••••.••.•....•. 559 821 31026855 e 5

Table E. Comparison of Women-Owned Firms In 10 urgest Cities With Women-OWned Firms In State: 1187

PMlent city to State
Ctty Firms Receipts SWte F"wma ReceIpts

(number) ($1,0001 (number) ($1,000) FIrms ~

New yortl, NY ...........••...•.. 108 803 14698053 New yortt.............•..•...... 284812 29 869 11120 39 49
Los Angeles. CA ................. 71 721 4813351 california ....................... 658 821 31026855 13 16
Houston. TX ..................... 35174 1794 397 Texas ...........•....•..•...... 298 138 13384858 12 13
O'liCago. IL . :: ................... 29812 3'23 n4 Illinois ...•..........••••........ 177 057 13184 278 17 25
Dallas. TX ...•................... 21787 1407552 T8XoI5 ...•......••..••..••..••.• 2118 138 13384858 7 11

San DIego. CA ................... 21338 1000138 california ....................••. 559 821 31026 855 4 3
San FrancISCO. CA " ............. 1989-4 1807 U8 California .............••.....•.. 559821 31 026 855 4 6
PhoenilC, AZ ...........••.......• 16575 ~"50 Arizona......................... 10567 2910886 27 29
San Antonio. TX ................. 14393 723 657 Texas .•...........•.•••..•..•.• 296138 13384 958 5 5
Seattle. WA....... " ...... , ...... 13633 81" 466 Walhil\gtOn .....•............... 10285 " 889046 15 17
Philadelphla. PA.................. 13533 1820 009 P.n~a..........•.•....... 167362 13339 231 8 14

l
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Women-owned firms with gross receipts of $1 million or
more accounted for 53.1 percent of the total gross receipts
>ut only 0.8 percent of the total number of firms. Thirty

nine percent of the firms had gross receipts of less than $5
thousand.

~ WOMEN-oWNED FIRMS COMPARED TO ALL
FIRMS

Women-owned firms accounted for 30 percent of all
firms in the United States and 13.9 percent of gross
receipts. The largest portion of firms owned by women was
in services. with 38.2 percent of all firms and 14.1 percent

"

4 WOMEN-oWNED BUSINESSES

Of gross receipts. Women are p8J'ticuIarIy concentrated In
IOCiaI aeMces. where they own 83.3 percent of an firms
and account for 55.7 percent of gross receipts and edu- .
cational services with 61.3 percent of all films and 35.3
percent of gross receipts.

The percentage of all firms owned by women is directty
related to the receipts size of the firm. For aample,
women owned 40.9 percent of the firma with receipts Ina
than 15.000, but only 13.5 percent of the firma with
receipts of $1 million or more. Women owned 34.3 percent
of the firms with no paid employees but only 14.3 percent
of the firms with 100 employees or more.

1987 ECONOMIC CENSUSE
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WOl/leli ))1I."lIIes,\ (J/£lIers, \FWBU) II) !)mdIlC(' this cOlliprehelhin, el/lpiricalslUdl' on til(' state

1)1/£1 )!l1l'I/-()/£ lied h/l\III('\,e,' III Ihe I 'II{{CCI,\{(lles The Ideo Ii')/' tbe sflldl' Il'aS Ihe Foundatioll \.

{I lid tbe IJI:'-!"III1::(UI()1I ha, Ileeli ({/I olltst(/lidllit; jJar{lif:'r throllgbOlllll.i df:'ldopmOll \\'e {{)"e plf:'osed {O

hwe pr()r!1I1ed 111l;dher ({ \tlIdl' II-"lt dOoliliellts the JJI!lcer ol/( Ollleli-Oll'lIed husillesses 111 the lIatioll',-

enJill IIIi \'

The swdl"s pOlcf:'r/iti results, u-fJlch are captured ill tbis rf:'port, "Women-Olcned Businessf:'s

Hreaking Ihe Boulidane.' .. are IlIIportallt to 0 lode rOllge olgmups III the business cmnlllunitl'-

/i-olll bankers {/lId lIIarketers to potentwl suppliers alld parmers. This StuL'" documents the f:'nOrmOllS

progress tbat ll'OIllf:'II-OlCIlf'd huslIIf:'ssf'S ban' made ill tbf' past/ell' l't'ars

Thf:' studr and Itsjindin.gs are also important to DUll [. Bradstreet As the Il'orld's lar;gest prol'ldf'r

o/IJllsilless-to.IJIIsmessji'nalloal. credit and marketing ill/ormatioll, Ice take pnde in the inte,gritl'

ond uSf:'/itiness oltbe records lle lIIaintain on more tban ,-;8 million bUSinesses around Ihe Icorld

\\e are pff'osed thaI bl' prO/lding access to our mjormation and participating in the studl' ~\

{/Iwll'sis, ICf' hace contn'iJllted 10 the produCilOn o/this '-f:'port And Ice knOll' that the NPXBO's dedica-

Non to supporting and adl'ancmg Il 'omen-oil ned bUSinesses lI'lll f'nsure that this informatioll lrill he

ll'ldeh dlSSf:'Jmnated to belp /IS all hetter IInder:5tand Ihe achlt'l'ements and significance of lI'omf'n-

(Jll'lled husinesses
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Ii II , , ,'! li'e delllllll,,! /I'c'lId, iiI/he Ihh'f del</ile Ihl' l'e/J'J/! del/l()IISlrules the uJlltulIled progress

"I Ii i "! I'i II( 'I!l , ,luI ,1/11' 11,( ; ililed Ii I'I/1S III Ihi,' UIII IIlIT fi)/ JIll' (IS U /l '() II /iii I ell treprellell I' there IS a

'c'II,'<, I Illil'ldc' "lid c\', i1c'III<'Il! dtthe len'l I ilu,),ieielllellt ulld en 111()I/IIL nJlltrihllllOIl /Chich these sta-

ti\lIc' d1lcllllll'lIt

iildu\', there ure - -l/lilll()IIIl'olllell-oll'lIed 1)IISllleSse,' ill the I S, prOI'l'ding ol'erolle-thlrd more

!ohs III the [ S th{1II tbe Fortlille ::;00 LOlllp{//lIe, prrwide 1I'{)rldlude \li)}/lell-ollned husillesses are

,DUrillg IJe\,{)lId the Lllrie e,\'hihitlllg uhol'e-{/Ier(lye gmll'fh rutes III lIumhers oOirms alld emplo\,

lIIellf Fllrther tlJls rep()rt sh{)lls that the,'e hll,"lIIesses ure {IS lill{llicialll' sound alld creditu'ortbl' as all

'S jil'l/lS

III 1')903, tbe SU!lOllal FOIilZdclliollj(Jr \riJIIlell BlIsilless Oll/If:r\)irst report ofstatistics onli'omen

(iii 'lied husllles,\es stll nlled the husuless Il o rid hI' dOL1I1lle1l1i IIg Il 'omen-oli nedjirms' ecollomicforce

alld he,l[{//I LikZllgill'!, the Icm these IJi/silles,\es (Ire [ielled l:'colI{)lIIic polin' makers, jillallLial decl

,'WII I/wkers (lnd c'()rporate ieader,- started tofoclls on Il olllel/-lJlcned husillesses

Ollr hope is that this report Il iIIjilrtber strellgthell the recognition orthe I'Ital role ll'OIJlell-OZl'ned

IJlislllesses pIal III the present andjiilure health orour country,' eCOllom\" thus creating opportlilll-

lIesj!)r "cerl' 1('(Jm(lIZ husiness oznzer

011 hehalroralltbe II 'omell husilless (){ozers zchose accomplishments are documented in this

report Ice thallk DUll ,-: Bradstreet Illjormation Sert'icesfor col/abo rating with us Certainil' access to

their IJ/I,\lIIe,I:I' datahase, the most comprehellsil'e in the {' S, (cas essential ,Hare important. their sub

,'talili/'(~ collahoration in the economic anah'sis and report preparation demonstrates their recogni

fl()n of the ,;enOl/sness {/!ld sigmficance ojllvmen-oli'ned hl/slJlesses

U/(I'grafltude also goes to t!l'O corporatzons which hal'f:' supported el'en' major National

f(JlInd((flolZjor 'XolllelZ Busmess Oll'lIers' research project oz'er the last jourrears, AT&T and IB.H,

Thmzks to them the hod\' ofklZozdedf!,e ahout !l'Omen-olilled husmesses has grou'n signijkantlv. Their

gelZt'rositr has made this report possihle

:i~
Chmr. The National Foundation for Women Business Owners

President and CEO Prospect /lisociates


